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NAVIGATING COMPLEXITY
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Constantly we are bombarded with: Fast vs Slow - Disposable vs Sustainable - Global vs Local
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THE MEANINGFUL BRAND INDEX

/)

&7

H ;,« A2AY N

\ ﬁ; N \)ﬁ/'/;}//?f{lj‘/g%{/ i

ne } find {
AP R

74

0p0') Aia) 29 [euoneN a1

.

oxyoig pleseH :0j0ud - 39 puel

Only 1in 5 brands globally are perceived as making a meaningful difference in people's lives
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MULTIDIMENSIONAL THINKING
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To understand how society, businesses and people are interconnected, it is essential to embrace all four dimensions
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TREND ATLAS 2020+
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Decoding socioeconomic and cultural drivers of society enable us to discover key challenges and opportunities
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There are huge opportunities in helping people achieve higher levels of meaning and quality of life




* REPUTATION ECONOMY

* WECONOMICS

* THE INTERNET OF THINGS

* SMART HEALTH

* 4G WORKFORCE

*ABETTER WORLD

* SOCIAL CAPITAL

*THE GOOD LIFE




REPUTATION ECONOMY - Radical Openness & Trust Building
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Four Unexpected Principles
for Success

DONTAPSCOTT
ANTHONYDWILLIAMS

In the digital Reputation Economy, organisations have to work harder not only to be noticed, but also to be trusted
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WECONOMICS - collaboration & Affinity Networks
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Collaborative networks invite new consumer behaviour based around dialogue, affinities and meaning
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THE INTERNET OF THINGS - multi-Channel & Meaningful Analytics

N/ 9,662 100,156 per week -

The number of street trees lost to ; B 9 minutes
: The average number of parking @ !
Hunicane Sandy 1903 tickets given out in the city = 6 seconds
Drivers 50,210 Medallions 13,188 The nuries water The average
, fountains in city parks 1,255 :
The number of yellow medallion taxi cab ! S response time
drivers and the number of yellow Number of Wi-Fi of the
medallion taxis in the city n " hot spots in the N.YP.D.toa
o five boroughs crime in
o progress

D

" o y
L’ s o Vo /= o
@ =

Fel \
weied "

)

10023

The ZIP code Stuyvesant ‘
with the highest The high :
residgntial 26,231 tons school with
electrical B The average the highest
consumption in amount of SAT scores in
Ry paper iy the city
collected by The number
the Sanitation of pedestrians
Departmentin gLBtw"‘e’z:"g%!{h
ROt and 51st Brooklyn 3 (940)
11226 Streets from 4 fiden The community board
The ZIP code with pm.to7pm. B st populag district with the most
" the highest number one nightin i name atbif ' ratsightings, and the
of 31 1g calls May 2011 iillo cily, in 2008 g number of sightings

50 billion devices will be connected by 2020, all generating data to facilitate new understanding of our living environments
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SMART HEALTH - Empowerment & Positive Longevity

nest

R,

IN 20 MiN

PuEgISLIA N4 Yoa L-ybiH s 83N

1eisoway ] buiuiesTiseN ayL

"~ TheSecretsof ~

| | . ;
Living Longer
Undersea | . et
Oddballs A |
AutumninAcadia

Stealth Cats

- Thanksgiving
Turducken

menmelz | 1O, S

ddy AuyesH ag o} skep Ateuonnjonay |0},

|

11
3
W‘ ,

People want ‘intelligent health’ options built into ‘the fabric of life’, as self-improvement boosts quality of life
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4G WORKFORCE - New Flexibility & Lifelong Learning
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Learn from 370 cou
How it works »

Sports and Society
Duke University, Apr 30th University of Washington, May 1st
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Why We Need Psychology Health for All Through Primary Health
London International | Care
1 Johns Hopkins University, May 29th
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The workforce will soon span four generations, requiring a positive mindset toward ageing
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ABETTER WORLD - Active Participation & Conscious Consumption
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It is recognised that business, not government, should be the primary driver behind a sustainable future




SOCIAL CAPITAL - Real Community & Authentic Storytelling
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Social capital is not just the sum of the institutions which underpin a society — it is the glue that holds them together
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THE GOOD LIFE - New Models & Quality of Life
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Happiness is big business and brands now look beyond the bottom line to facilitate ‘Good Life’ experiences
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The society drivers are closely linked to the value sets of tomorrow’s people — reflecting their lifestyle choices
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THE ‘GOOD LIFE’ ECOSYSTEM - the ‘4P’ Innovation Model
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In the future, ‘real value’ is measured by how well organisations perform and deliver on the ‘4P’s
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GLOBAL
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In the ‘No Age’ society successful brands will engage with people in an inclusive and meaningful manner
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JOIN OUR COMMUNITY: kjaer-global.com

g TWITTER: https://twitter.com/kjaerglobal

THERE'S A

ELT

VISIONS FOR A BETTER WORLD

FACEBOOK: http://on.fb.me/160niCT

PINTEREST: http://bit.ly/xiowRE

LINKEDIN: http://linkd.in/ZfX3ZJ

CONTACT ME: alk@kjaer-global.com FREE DOWNLOAD: http://bit.ly/YFs1Kc

My TRENDS MANAGEMENT TOOLKITS’ book is published by Palgrave Macmillan Business in 2014
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